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The Smart City—

Better Lifestyles for Citizens
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Across the globe, the number of megaci-
ties—cities with a population in excess of
10 million people—has more than doubled
over the past two decades. This has oc-
curred due to an accelerated flow of
people into urban areas. Today, more than
20 megacities exist. Meanwhile, countries
that have recently experienced rapid eco-
nomic development face problems related
to energy, food, water and environmental
pollution. To address these problems,
“Smart City” and “Eco City” projects are
underway worldwide. This issue of Archi-
tectural Design Report features an inter-
view with Mr. Yosuke Mochizuki, director of
the Nikkei BP Cleantech Institute, high-
lighting his views about the challenges
that smart cities face and the opportuni-
ties that they will provide.

Firstofall, couldyou tellus about the ongoing move-
ment to create smart cities around the world?

Currently, approximately 400 smart city proj-
ects are underway in the world. A typical example
is found in China. China has experienced rapid
growth of cities, against the backdrop of a large
income gap between agricultural regions and
urban areas. Every year, 15 million people in
China move to cities. If this trend continues, the
population of cities will increase to 400 million
by the year 2050. The Chinese government is con-
structing smart cities as communities for people
who come to cities to work.

The flow of so many people from agricultural
areas to urban areas is expected to increase energy
and water consumption tenfold. For example,
after moving to cities, people start using flush toi-
lets and air conditioners. Therefore, people who
previously used only one unit of energy, water
and resources will use ten units in cities, which
will cause carbon dioxide emissions to increase
tenfold. This is not just a problem in China, but
throughout the world. The Chinese government
considers this problem to be one of its top-priority
issues, highlighting this urbanization challenge
in its 12th Five-Year Plan.

As a solution to this problem, construction of
smart cities is in progress in 13 model cities in
China. The most advanced of these is Tianjin
Eco-city. China is trying to share the city to be
built in Tianjin and adopt this model for other
model cities. China intends to expand this model
city to 665 major cities around the nation. It may
be possible thatin 100 years, all of China will con-
sist of smart cities. Right now, a model smart city
is being built in Tianjin. Our business success 100
years from now depends on how we can win our
position in Tianjin today.

Smart City development race is a “war with-
out weapons”

Are you saying that smart city construction is
really taking off?

Yes! There is one thing I noticed while study-
ing smart city projects around the world. That is
this: Japan’s concept of a “Smart City” is great,
but its approach is very slow. Internationally, the
smartcity concept is considered to be a “war with-
out weapons.” Many people expect that this will
have a greater impact than the arrival of the com-
puter. It is also expected that some 4,000 trillion
yen will be involved in smart city-related fields
from 2005 to 2030. To take on a market of this
size, various nations, municipalities, universities
and companies are eagerly competing with one
another to offer the best solutions. But looking at
Japan, we see no similar sense of urgency. I'm
not sure that people in Japan are aware that there
is so much worldwide competition to capture this
business. When I talk to people from abroad, they
seem to recognize the need to act quickly. Japa-
nese people like to talk about three-year plans,
five-year plans or 10-year plans. Planning for ten
years from now is fine, but we must stake a claim

now to own a position in the marketplace 10 years
from now.

Providing technologies and policies and in-
vesting money to take this position will surely
create business in China for the future. I think
Japan should work with Chinese firms to dissemi-
nate the conceptof “Smart City” and “Smart Com-
munity” that we have cultivated in China; the
concept, while originally developed in China,can
be applied throughout Asia.

Lack of promotional strategies a weak point
of Japan

What should we do then? Would you be more
specific?

Japan is not good at promoting itself in the so-
called “information battle.” Last year, an event
called the “Smart City Expo World Congress”
was held in Spain. The widespread perception we
discovered there was that South Korea is the most
advanced country in smart city-related develop-
ments. I frequently heard comments like: “The
most typical example of a smart city is in
Incheon;” and “The most splendid smart mobility
is present in Seoul;” as well as “Jeju is the best
when it comes to a smart grid;” and so on. In
South Korea, the Secretary General of the United
Nations BanKi-moon, PresidentLee Myung-bak,
universities, companies and the government all
unite and implement an extensive publicity cam-
paign to disseminate the message, “South Korea
will be a leader in smart cities and smart grids of
the future.” Jeju Island stages an annual interna-
tional conference called “Korea Smart Grid
Week,” reflecting South Korea’s attempt to make
theisland amodel forasmart grid. Through events
in Jeju, inviting key influencers, scholars, smart
grid engineers and smart community policy
makers from all over the world, and by using these
opportunities to continue refining their smart
grids, the nation is trying to implant the impres-
sion on people everywhere that Jeju is synony-
mous with a smart grid.

In Japan as well, the Ministry of Economy,
Trade and Industry has been taking the lead in con-
ducting experimental verification in the four sites
selected for demonstration of next-generation
energy and social systems: Toyota City, Yoko-
hama City, Kitakyushu City and Keihanna. Since
the announcement of selected demonstration
areas was made two years ago, no information
has been released to show progress of the verifica-
tion. If global development is the goal, we must
be more aware of the need for winning the interna-
tional information battle.

Transferring solutions for urban issues to
abroad

The most important thing is to disseminate in-
formation to the rest of the world, right?

That’s right. Through its own period of high
economic growth, Japan has addressed traffic
congestion, environmental pollution and many
other problems associated with urbanization. We
should offer the solutions we have developed to
other countries. For example, during the 1960s,
Kitakyushu City’s Dokai Bay area experienced
serious air pollution caused by smoke emitted
from plants. At the same time, wastewater con-
tamination escalated. Tocombat these challenges,
Kitakyushu City issued an antipollution ordi-
nance in 1971 and implemented countermeasures
by reaching an agreement with companies on en-
vironmental pollution control. As aresult, the situ-
ation has improved so dramatically that the
Economic White Paper issued in 1985 stated that
Kitakyushu City “has transformed itself from
grey to green.” But Japan failed to provide suffi-
cient information to other countries about these
achievements. So even today, Japanese pollution
control technology has notreally been established
as a legitimate business.

We once transmitted a message that “Kitaky-
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ushu City has completely overcome pollution”
ona Chinese website through a tie-in with Kitaky-
ushu. Then, a comment appeared on the site,
saying: “China should stand humbly and without
prejudice to make use of Japan’s experience,
learning from the lessons that Japan has learned.”
Soon after this comment was written, it went
“viral” and was distributed widely around the
world. If information like this had been provided
without fail, Japan or Kitakyushu City should
have received many inquiries for the technology
that allowed them to overcome their pollution
problem. I hope that municipalities will serve as
a support for companies, encouraging them to
help solve problems abroad as well. The “battle
of information” is taking place all over the world,
and Japan appears to be falling behind.

It is important that communities choose
their own energy resource

Could you tell us something about energy in a
smart city or smart house?

When it comes to energy in cities, it is impor-
tant that people living in a particular region can
choose the style of power generation that is most
suitable for their community, without getting into
arguments that solar power is better than wind
power or vice versa. In the past, it was the govern-
ment that drafted energy policies and built a
system for the electric power company to adopt
for power supply. But we now see a major
transition—a shift from the state-controlled
supply of power to a supply method based on our
own ideas. This is seen in trends such as “local
energy production for local consumption” or “dis-
tributed generation.” In the future, each commu-
nity should be able to make decisions about
renewable energy sources they will employ and
individually manage them. Companies, in turn,
should support them in doing so by providing op-
tions for different energy sources. I believe that

this is the way to cope with future energy issues.

The drawbacks of renewable energy sources
such as solar and wind power generation are high
costsand instability of power output that varies ac-
cording to the weather. To address the problem
of instability, storage batteries will be needed,
along with a smart grid system capable of cor-
rectly delivering power where it is needed. This
step will also generate cost. Because a wide vari-
ety of renewable energy sources is available, it
will be necessary to combine various options,
such as small-scale hydropower, biomass and
solar power. Options also will vary according to
region. For instance, northern China is very cold,
so this region consumes as much as 40 percent of
the energy used by the nation as a whole, even
though the region accounts for a mere 10 percent
of the nation’s total building area. In this region,
a main part of energy usage is for heating rooms
and supplying hot water. In such a region, a co-
generation system for simultaneous production
of electricity and heated water, or usage of waste
heatmay alsobe considered asachoice.Bylocally
producing energy that is then consumed locally,
money previously spent for electricity bills can

be spent for the sake of the community. Running
such a system would require personnel of varied
skills, thus it should encourage the hiring of local
people. I think the ideal energy system should
allow each community to select the most suitable
energy sources from various options, rather than
relying on an imposed energy source. In this way,
they can also promote the community’s employ-
ment opportunities, and companies should pro-
vide support in that area as well.

The objective of smart cities is to enhance
the quality of life

You mean communities have an important role
in smart cities, too, don't you?

When I was talking with people involved with
smart community or smart house projects, I had
the impression that they talked mainly about hard-
ware or physical goods.

Last year, we organized an international con-
ference entitled “Smart City Week” and con-
cluded the event by issuing the New Smart City
Declaration. Our declaration states that the key
players in smart cities are the citizens and enter-
prises,and the objective of smart cities is to further
enhance the quality of life (QOL) of citizens.
When you think about what an ideal city or an
ideal home should look like, maintaining the per-
spective of citizens is essential. Residents are pri-
marily concerned with how a smart city can
change their lifestyles. For smart cities, people
are at the center and the objective is to improve
QOL.Forexample,how can we create anenviron-
ment where it is easier and more comfortable to
live even as people get older? How can we pro-
mote energy conservation and comfort at the same
time? If we are to make this possible, in what way
should our way of life change, and what kind of
technology is necessary? We should put in a lot
of thought into these points. I suppose these are
areas that Panasonic has researched for many,
many years. From whatTunderstand, the Fujisawa
Sustainable Smart Town is what turns Panasonic’s
vision into a reality.

When it comes to smart cities and smart
houses, I think that Panasonic’s role is the closest
to consumers. For instance, Panasonic provides
building materials thatdetermine abuilding’s air-
tightness and thermal insulation properties. In ad-
dition, highly efficient electrical equipment and
housing systems are available as well. Moreover,
Panasonic has technologies for connecting and
operating these pieces of equipment. They also
have control technologies for energy creation and
storage. And the extensive partnership network
the company has built with electrical contractors
and homebuilders is certainly of enormous ben-
efit. These partners have worked together with
Panasonic to play their parts in modernizing hous-
ing and offices. Panasonic has also actively pro-
moted both lifestyle research and manufacturing
technologies. I have great hopes that the company
will put its expertise in these areas to maximum
use for smart cities and smart houses.

Thank you very much.
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First station based on the eco-friendly “ecoste”
initiative

The group management vision of East Japan
Railway Company (JR East) emphasizes a proac-
tive commitment to energy conservation, renew-
able energy and other environment-friendly
technologies. Putting this into practice, JR East
took the initiative to incorporate environmental
preservation technologies into its railway stations.
JR East named the initiative “ecoste” and work
started in the spring of 2011 on Yotsuya Station of
the Chuo Line. The very first “ecoste” station took
advantage of the lush greenery surrounding the
station which is close by remains of Edo Castle’s
outer moats.

For creating energy, a PV system (50kW) was
installed on the station building roof above the
Akasaka exit. The electricity consumption reduc-
tion strategy was to replace all lighting fixtures in
the concourse and platforms with LED lighting
fixtures. Skylights are also installed to reduce
daytime lighting usage and energy consumption.
Eco-information display boards were also set up to
highlight JR East’s commitment to environmental
conservation and to increase customer awareness.
Yotsuya Station also utilizes water-retentive
pavements around station exits and greening of
platform roofs and retaining walls. Enhancing
energy-saving equipment usage, station staff is
educated to adopt energy saving wherever
possible. With these steps, Yotsuya Station intends
to reduce carbon dioxide emissions by 40 percent
compared to the fiscal 2008 level.
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Utilizing LEDs for all signboards

At Yotsuya Station, light sources for externally
and internally lit signboards are 100 percent
LEDs. For internally lit signs, a new LED unit fea-
turing a wide light-emitting area and uniform
light distribution was developed. This achieves a
color temperature as high as 6,500K while allow-
ing slimmer signboard designs.

To store energy, three power storage systems
(3.2kWh each) are connected to the illumination
circuit for signs, helping energy loads to shift
from demand peaks to valleys by feeding stored
electricity during peak demand periods.
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TOKYU CORPORATION JIYUGAOKA STATION
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Employing leading-edge lighting with advanced
control systems

The Lighting Project for Smart Model Jiyugaoka
Station was adopted as an initiative supporting the
“Challenge 25" campaign by Japan’s Ministry of the
Environment. As part of this project, Tokyu Corpo-
ration replaced all station lighting fixtures with
highly efficient LEDs. In addition, some station
facilities are using organic electroluminescent
lights—the first of its kind installed for general
lighting of a railway station in Japan. Energy saving
on platforms is assisted by a timer programmed to
conform to the yearly train schedule and a sophisti-
cated light control system. This system combines
illuminance sensors and human presence sensors
to automatically adjust light intensity according to
ambient brightness and congestion, as well as
when a train approaches the station. For concourse
lighting, a state-of-the-art control system adjusts
color temperature and brightness of LEDs in sync
with a circadian rhythm or a human bio-rhythm,
providing both comfort and energy conservation. By
implementing these control systems and adopting
various energy-saving measures, Tokyu strives to
reach its goal of reducing power usage for
Jiyugaoka Station as a whole by 25 percent from the
current level by fiscal 2012.
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Implementing a PV system for
a sustainable community

Yebisu Garden Place is a multipurpose facility
built on the former 83,000 square meter (21 acre)
site of a beer brewery in 1994. Located in front of
Ebisu Station on the JR Yamanote Line, this
brewery was operated by Sapporo Breweries.
Fully 35 percent of the total facility space is
located under the ground so as much as 60
percent of the land could be used for public
spaces such as parks and open squares. This is
appreciated by the many visitors as an urban
commercial complex that features lush green-
ery. Sapporo Real Estate Co., Ltd., the managing
company for Yebisu Garden Place, utilized a PV
system in conformance with Sapporo Group’s
corporate conduct statement, which stresses its
commitment to attaining a sustainable society.
PV systems installed on the rooftop decks of the
Glass Square, a commercial facility housing
various restaurants and shops, consist of 88
polycrystalline solar modules (approximately
20kW). A status panel indicating the PV systems’
power output and carbon dioxide emission
reduction is set up at the entrance hall of the
facility.

YEBISU GARDEN PLACE

BERFH-TTLA4ZX

T REHEAXKELF.BEEX=H

B O£ YyROFEERREMRSH

i T/ INFYZYIESIL S =TI T lkE S
3 I 20115128

B LICKBEMES1—IVE88ARE

TIPS BEINEKGARBENE/ XV

REEXCOHIBEZRT REEHNEO1HOZEE

OKBHFEES 27 A HHEm2270)—X |
OKBERREEBIRABLIZT L

12



BRASHAVIL 2V IFHER LISRRBISNAKBEBES 1—IL

‘ RECENT PROJECTS

BRXER/RFVIEZNFTUF

ORIENTAL LAND CO., LTD.

13

AEAREV AT LOFATHIRREICER
BXERETETF—TUJ—P REFT1X=-U
J-rEEETBIAUILZILSURIE, HERIREEIC
HEL-EEEED TV, ZO—2HKEXHE
BIATLDEAT, KEEEMEY 2—IVICE-T
HEINIBEHER. BRONL—RTHEATZE
BICE#HT 2, REERFAVI VT ORRUK
BEDEZA—EETUTIVEA LICHEREH FBE
EoTWa, . IXNX—%2RWISEALE
IxER3:-HICERNOEEFRRNESHICIEIZE
BIXNX—E-422H%EB, BH - ZTHREENE
BACEREAEEEAIL. TRVX—-TRIUX
b ZF L (EMS) DEEEHELTVS,
BFRETIE. SRBOBEIX KRB HEE IRy
FI—TCHEETIETHK L 2—DEOER
RHEIESFTEE, BAYMOIP HIE#IC KB A%
DATLEEDIC, RIEFBILRELERVERHEL
TW3,

©Disney

Contributing to preserving the global
environment through a PV system

Tokyo Disney Resort is one of the most popular
themed resorts in Japan. lts operator, Oriental
Land Co., Ltd. is committed to environmentally
conscious park operation. As part of this drive, the
company installed a PV system with a power
output equivalent to that needed for a nighttime
parade. The status panels installed at the Oriental
Land head office and other buildings within the
park confines provide real-time information of PV
power output. To promote more efficient energy
usage, the substation switchboards within the
park incorporate multi-circuit energy monitors.
These monitors individually check electricity used
for lighting, air conditioning and other equipment,
supporting the construction of a complete energy
management system. For disaster prevention, the
automatic fire alarm systems of all the facilities
are connected via a fiber-optic network to allow
the disaster prevention center to individually con-
trol each system remotely. This advanced disaster
prevention system, combined with Japan’s first
IP-based emergency broadcasting system, helps
keep Disney Resort guests safe and secure.

ORIENTAL LAND CO., LTD.
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Bringing a smart house to your neighborhood

Housing Co-op Mie is committed to constructing
energy-efficient homes that meet the standards of the
Top Runner Program promoted by the Japanese
Ministry of Economy, Trade and Industry. The Co-op
recently extended its track record by opening a new
eco-friendly model home in Yokkaichi City in Mie
Prefecture. Intelligently designed for creating, saving
and managing energy, the home satisfies the needs of
people who want to reduce their environmental
impact. The house is equipped with a dual power
generation system that combines a highly efficient PV
system and a gas-based system. Residents can aim for
“zero energy bills” by installing LED lights for all
rooms and selling their excess electricity back to the
utility company or using it to power electric vehicles.
The eco management system provides a visual display
of the amount of electricity generated, purchased, sold
and consumed, and even the water usage. The amount
of electricity consumption is also indicated in terms of
charges that will appear on utility bills, providing moti-
vation for users to save and sell electricity. Housing
Co-op Mie’s customers tend to be energy-conscious
and eager to conserve electricity. This home satisfies
those needs with its highly cost-efficient systems, so
it's no surprise that the model home is always filled
with interested visitors and future residents.

HOUSING CO-0P MIE

WL ZXHEBH [ ITIVVER]
B & b WATHRSE
B £ I ZEEFHEEEEIREES

i I/ ZERY@HEEEEEGFRES
% I /20114128

ECOVXY AT LMISEESER (F) & HATHRBERBETY) KEILFN
IXVXF—EZ4—F1=vb (%) HARKEIZAT L ELSEEV mine

N=ALTFaat—
—

INIVARIER A ZA—5—

KEBRFEES 2T L

TNVZRIEX R EET

IXNF—  ECOVRIAFLMGEESEHR
E=45—-H (KEBARED 2T LIFIE)
azvbk

ORER: KBEAREI 7L,
] ] imf] BRER A7 LETE
FEERR OfFHE: BR-HXEAE KEERRE EREHEA
e s s e o, @R EH/CO: KER
EIS AV= D i 9/ L e st oL mE

.........................................................................................

FAAABRKHOHBEEROSEISHY. [TIVVR] %
AT —hNYRELTERTHERMLELE, WRMICER
FEeOLRBMIDRShBh, FEO-> 282138
BEPERICEST RBBEEOEEIHEOTRTHHY
: DOET, g EICEETRIIVE 5B ARRIBHN
gﬁgﬁﬂ HE g POEBMTYT . AY—IN\IZBERDBIRE ZERBE

| ERIRZ pavoseng | OEBVET,

HEMS#as FvFr
@ECOVXY AT LMICIEENEL @Living Station S
Q@IX/IF—E=4—FAH1=vh O~JTIVTAR- A2 O
OKBHFEEZF L HIT230SU—X @ IIFLHEH BRI TERE
ORERHARE T L e o Th
OTINESHIEFIZNFLE ETS fi’;i’ﬁs A
@ECOY Y AT AALMA—IL/INRIL @551 LED
@[EV-PHEVEER]ZEEZ SN ELSEEV mine e C
@ TRk OWHIX S+ —

@ —31>
Z0Ofh

[z
@LEDHEHZE e
O XEARFER T

16



17

~ CELEBRATION, FLORIDA

vol. 1

U.S.A.

i vol.1

AV e F4XZ—

tLJL—Yarid. 7aVEMA -5
FROBEEICKEBEL. V4L b- T4 X
——-TJ—JVRUY—rOERICETBE
T, COFEEAENIIZ =S -3
CERENCL.XEEHPILERESE
M2, REFPROLTESEREFTE
{.2avE L IREPLEARETTHI E
LHBEIICETEENEEHTH S,
19655 . U4V - F4 X Z—$t(370U
SMICIEKE120km2D L # & B AL
Fo AP T4 X Z— 32 ZICKRED
B EBmERBRELEISIEZEZTY
o ZTDRIFIITFTaAvR UL, it
ZTNEERETHERCBEICTLR
YUO'7T1E10R. BA LMD —BRIC
TIUVIRTELDF—T L RV
C[IFaybe> 44— 4—-T2U75:%
DOBEEZNERRBEHEZ S D,
T—YIN=JD—D2TLhEhL >,

§ tLiL—>ar-700%

¥ B> /- i

BAFICRRICHELAEYATIL-TA
AF—lE. COMICT A=—HEBHEE
THEERIIEHEZESIEL I, 28kmh =
ELIL—2a 0TI ThH
IBEN=DIL'85F, 'B6FEICIERAD
ERPARBLL,

ELTL—2a> TRENEDIE. BD
HEHEEZEHDOL>DYLEYZRE—
TI2UoPESNTHY, GHHS5EEHE
BChrEEMBFEHEEITHNEE
ShTWERTHE. RMICHRESIE
DIFELITL—2aELyy  RWVT
Ta—Tay  YIRAMELY I HFRFEE
h.2TO70YT7ME2008F IC5E K
Lo E5ICHLWTAY T VM EHEIC
FTEEh T3,

FLWHZESICHI->THEBEELDD
PREEPSEVRETCRIIES
42— (BBVI5) DEEREORENLHEL

WEILHD. ZD®H. ELTL—2a>
TRALZDPABTIEICT 1 X =—%LIC
EoTEY AP ESNT=, ZEL T,
EXRDELLBERIPESDSH, ZV >
F—IVREEF. RITPHEE L EH
BERENh, ELTL—23>DEY 4
IR HEDHKADEEBESDE
HEEL. HUSZDRASBXENEH
hTERb->TW . EhédF. AV EIC
ELTL—2a  TESLEWEWI BN
tFEB1DESS,
ELTL—2aBXEEEBEPEX
BXERAAHERSLEELPOBECDE
ZE2(FTVWS, £/, 2001 FITIEN |-
Za2—O3 257 DBFEEZHELT
W3, ZhpS4EIChE->T. BT TS
A LO-2RY—2>avIDEELD
BholEWIELTL—23> OREIC
H3,

\\\\\\\ -_—
Mona Lisa s T
Condo/Hotel gggzti\\\\ \ N,
~ Celebration B (“ 1\ ~J
APl Offi <
L ~ :,;j:a:c:,e:,,,lfej — » ‘ Golf Area
A“ 1 | 2/ | L /
#% West (R l/
< ’\/illage — RS 7 st =--Ir‘ V] '/
Medical = \“/ L——‘ — " 4
Center -\\v == \ ) /
= = - ,
South _‘; - Town Center. ;‘
village ( m\ : 24
7 Celebration
/) Village North Lake
Celebration 3 > Village
High School Rosevilldl ezl 8 9
Corner Nty \
- ‘ Bungalow Homes Manor Homes FLELDMBEDET 2 E2—DD
A l \0, / Garden Homes Estate Homes T yhZAN) =N ERTIF—R2—ZR)—NMIDHEHY),
i East -~ Cottage Homes Condominiums HANOIILTIHICWES
J,. Vil M Village Homes W Townhomes
\ ) X 5 Lake Golf Area Celebration Village connects the lakeside Town Center
e to Water Street through Market Street, finally reaching
‘. (4 Aglsin Aquila Reserve the suburban Golf Area.
4.“ ar 500m 500m

A Planned Community Created by
the Walt Disney Company

Celebration, Florida is a residential district located in the southwest of Orlando, Florida,
USA, south of the Walt Disney World Resort. It's a master-planned community designed
to enhance social interaction with neighbors and help residents lead safe and comfortable
lives by protecting them from traffic accidents and crimes. Residents can enjoy shops and
restaurants, as well as walking trails in the rich natural settings.

In 1965, the Walt Disney Company purchased a large 120 square kilometer (29,700 acre)
plot of land in Florida, in accordance with Walt Disney’s desire to build a large Experimen-
tal Prototype Community of Tomorrow (EPCOT) in this site. However, he died in the follow-
ing year, before fulfilling his dream. In October 1971, the Magic Kingdom was opened in a
part of the purchased site, followed by Epcot Center. They became popular theme parks,
but were far smaller in scale than Walt Disney’s original dream.

Michael Eisner, appointed as CEO of the Walt Disney Company in 1984, attempted to
develop an ideal town there by adopting Disney’s original EPCOT vision. Planning for the
28 square kilometer (6,900 acre) Celebration community started in 1985, and the first
residents moved into the community in 1996.

One of the most significant features of Celebration is its carefully thought-out master
plan to create an exciting place for people to live. From the very beginning, the master plan
included setting up community organizations such as the residential owners association.
The first phase of residential development was Celebration Village, followed by George
Town, West Village and others. All residential development projects were completed by

2008. A new development project is now underway in the southwestern portion of the site.

When it comes to creating a new town, the biggest concern is the difficulty of running
commercial facilities in the town center (downtown) when the number of residents is still
limited. To deal with this, Celebration’s Town Center was created by the Walt Disney
Company before it welcomed residents. World-renowned architects were invited from all
over the United States to design Celebration’s town hall, post office, bank and movie
theater. Downtown Celebration looked like a waterfront architectural expo, attracting
many visitors even before the opening of the town. This served as a motivator to inspire
people with the benefits of living in the Celebration community.

Celebration has received many prestigious awards, including those from the American
Society of Landscape Architects (ASLA], the National Association of Industrial and Office
Properties (NAIOP), and others. In 2001, it became the winner of the Urban Land Institute’s
Award for Excellence as the Best New Community. This four-part Feature series takes an
in-depth look at Celebration to uncover the secret behind its success, including its ability
to minimize the impact of adverse economic events, such as the subprime mortgage crisis
and the bankruptcy of Lehman Brothers.
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@) The Celebration Hotel designed by Graham de Conde Gund

(@ Lakeside promenade enjoyed by walkers and joggers

® Town Center with shops, restaurants and other commercial
establishments

(@ A water fountain located in Celebration Town Center

(® Resort-like waterfront space

(® Movie theater designed by Cesar Pelli & Associates

@ Post office designed by Michael Graves

Celebration’s Town Hall designed by Philip Johnson

(@ Bank in downtown Celebration, designed by Robert Venturi and
Denise Scott Brown

@0 Water Street connects the Town Center to the Golf Course

@D Golf Course is a mere 400 meters (440 yds) from the Town Center

@ Classy custom homes are lined along the street facing the Golf
Course
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Coming up in the next edition: Celebration, Florida Vol. 2 “Traditional Neighborhood Development”
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Eﬁ&%é%ﬁm%ﬂﬁ ‘ Uchiko-cho, Kita-gun, Ehime Prefecture

HOUSING IS CULTURE no.3 1
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The mansion of Uchiko’s wealthiest and
most influential wax merchant family

Long ago, Uchiko in the Ehime prefecture,
Japan thrived as a post town of the Matsuyama
Kaido road, where worshippers heading for the
Kotohiragu Shrine passed through. In the Meiji
period (1868-1912), the area garnered a world-
wide reputation for the production of high-
quality Japan wax. The Kamihaga family was
one of the most influential merchant families
in Uchiko, and made its fortune in the wax
production business. Today, this traditional
property is used as a museum with informative
exhibits that show the lifestyle of merchants
and the methods of production at that time.
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